
0.15% 1

25.46% 165

21.60% 140

20.37% 132

22.84% 148

9.57% 62

Q1 What is your age?
Answered: 648 Skipped: 0

TOTAL 648

18 to 24

25 to 34

35 to 44

45 to 54

55 to 64

65 or older

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES

18 to 24

25 to 34

35 to 44

45 to 54

55 to 64

65 or older
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71.30% 462

28.40% 184

0.31% 2

0.00% 0

Q2 What is your gender?
Answered: 648 Skipped: 0

TOTAL 648

Female

Male

Other

Prefer not to
say

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES

Female

Male

Other

Prefer not to say
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Q3 Which of the following best describes your current occupation?
Answered: 648 Skipped: 0

Management
Occupations

Business and
Financial...

Computer and
Mathematical...

Architecture
and Engineer...

Life,
Physical, an...

Community and
Social Servi...

Legal
Occupations

Education,
Training, an...

Arts, Design,
Entertainmen...

Healthcare
Practitioner...

Healthcare
Support...

Protective
Service...

Food
Preparation ...

Building and
Grounds...

Personal Care
and Service...

Sales and
Related...

Office and
Administrati...

Farming,
Fishing, and...

Construction
and Extracti...
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7.25% 47

6.64% 43

1.54% 10

1.08% 7

0.77% 5

2.62% 17

2.16% 14

8.18% 53

3.40% 22

7.72% 50

3.70% 24

1.39% 9

2.62% 17

0.62% 4

2.31% 15

8.95% 58

9.88% 64

2.47% 16

1.39% 9

0.93% 6

1.08% 7

0.77% 5

22.53% 146

TOTAL 648

Installation,
Maintenance,...

Production
Occupations

Transportation
and Material...

Other (please
let us know)

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES

Management Occupations

Business and Financial Operations Occupations

Computer and Mathematical Occupations

Architecture and Engineering Occupations

Life, Physical, and Social Science Occupations

Community and Social Service Occupations

Legal Occupations

Education, Training, and Library Occupations

Arts, Design, Entertainment, Sports, and Media Occupations

Healthcare Practitioners and Technical Occupations

Healthcare Support Occupations

Protective Service Occupations

Food Preparation and Serving Related Occupations

Building and Grounds Cleaning and Maintenance Occupations

Personal Care and Service Occupations

Sales and Related Occupations

Office and Administrative Support Occupations

Farming, Fishing, and Forestry Occupations

Construction and Extraction Occupations

Installation, Maintenance, and Repair Occupations

Production Occupations

Transportation and Materials Moving Occupations

Other (please let us know)
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Q4 If you live in Australia, what is your postcode? If you do not live in
Australia, please let us know what country you live in.

Answered: 648 Skipped: 0
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37.81% 245

16.36% 106

4.48% 29

4.17% 27

1.70% 11

35.49% 230

Q5 If you have children, what is there age range?
Answered: 648 Skipped: 0

TOTAL 648

I don't have
any children

All under 12

Mix of primary
and secondar...

Secondary
school or older

From under 12
to older tha...

All older than
secondary...

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES

I don't have any children

All under 12

Mix of primary and secondary school age

Secondary school or older

From under 12 to older than secondary school

All older than secondary school

6 / 70

Visiting a winery SurveyMonkey



9.26% 60

33.49% 217

27.31% 177

9.26% 60

20.68% 134

Q6 In the past 12 months, how many times have you visited a cellar door
at a winery?

Answered: 648 Skipped: 0

TOTAL 648

Not at all

1 to 3 times

4 to 6 times

7 to 9 times

More than 9
times

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES

Not at all

1 to 3 times

4 to 6 times

7 to 9 times

More than 9 times
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3.09% 20

16.67% 108

21.45% 139

15.28% 99

43.52% 282

Q7 In the past 2 years, how many times have you visited a cellar door at
a winery?

Answered: 648 Skipped: 0

TOTAL 648

Not at all

1 to 3 times

4 to 6 times

7 to 9 times

More than 9
times

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES

Not at all

1 to 3 times

4 to 6 times

7 to 9 times

More than 9 times
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28.09% 182

26.08% 169

29.78% 193

16.05% 104

Q8 In one day, how many wineries do you normally visit?
Answered: 648 Skipped: 0

TOTAL 648

1

2

3

More than 3

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES

1

2

3

More than 3
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15.28% 99

6.94% 45

21.14% 137

50.15% 325

6.48% 42

Q9 If you were to visit more than one winery in a day, in which order
would you select the wineries to visit?

Answered: 648 Skipped: 0

TOTAL 648

Somewhere to
eat first, t...

Somewhere to
eat first, t...

Choose the
first winery...

Choose the
first winery...

Something else
(please let ...

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES

Somewhere to eat first, then choose one other winery

Somewhere to eat first, then choose two or more other wineries

Choose the first winery of the day, then select somewhere to eat

Choose the first winery of the day, then somewhere to eat, then select one or more other wineries

Something else (please let us know)
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9.26% 60

27.47% 178

10.80% 70

23.77% 154

16.67% 108

12.04% 78

Q10 In the past 12 months, how many bottles of wine have you
purchased from a cellar door?

Answered: 648 Skipped: 0

TOTAL 648

None

1 to 6

7 to 11

1 to 2 dozen

3 to 5 dozen

6 or more dozen

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES

None

1 to 6

7 to 11

1 to 2 dozen

3 to 5 dozen

6 or more dozen
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Q11 What Victorian wine regions have you heard of before?
Answered: 609 Skipped: 39
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Q12 What Victorian wine regions have you visited before?
Answered: 648 Skipped: 0
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47.19% 269

24.21% 138

12.46% 71

2.28% 13

7.02% 40

3.33% 19

3.51% 20

Q13 Thinking about the past five times you visited a winery, which did you
choose first in most instances?

Answered: 570 Skipped: 78

TOTAL 570

The region,
because I wa...

The region,
because it w...

The winery,
because I kn...

The winery,
because I kn...

The winery,
because it w...

The winery,
because I kn...

Other (please
let us know)

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES

The region, because I was visiting the area

The region, because it was local to me

The winery, because I knew something about the wine

The winery, because I knew the wine maker

The winery, because it was recommended to me

The winery, because I knew about the food

Other (please let us know)
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13.33% 76

17.72% 101

32.63% 186

7.19% 41

12.28% 70

15.61% 89

1.23% 7

Q14 Do you prefer to plan the entire trip, or leave some of the trip in the
region for discovery?

Answered: 570 Skipped: 78

TOTAL 570

I like to plan
the entire t...

I like to know
where I'm...

I like to know
where I'm...

I like to know
where I'm go...

I like to know
the first...

I like to head
toward the...

Other (please
let us know)

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES

I like to plan the entire trip before I go

I like to know where I'm staying first, then choose wineries that I know something about that are nearby

I like to know where I'm staying first, then discover as I go based on what I see and what is recommended on the way

I like to know where I'm going to eat, then I discover as I go based on what I see and what is recommended on the way

I like to know the first winery I'm visiting, then I discover as I go based on what I see and what is recommended on the way

I like to head toward the region, then discover as I go

Other (please let us know)
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Q15 Thinking about the past five times you visited a winery / winery
region, how important were the following to you, on a scale of 1 to 10

where '10' is 'extremely important', and '1' is 'not at all important'?
Answered: 570 Skipped: 78

I knew the
region and I...

The wineries I
wanted to vi...
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The wineries I
wanted to vi...

The wineries I
wanted to vi...
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wanted to vi...

There were
other...
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It was easy to
find out whe...

It was easy to
find out wha...
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It was easy to
find out the...

If they had
food, it was...
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If they had
food, it was...

It was easy to
find out if...
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It was easy to
find out if...

It was easy to
find out if...
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They had good
reviews for...

They had good
reviews for...
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4.22%
24

2.64%
15

3.34%
19

3.16%
18

12.65%
72

6.68%
38

14.06%
80

27.24%
155

10.90%
62

14.06%
80

1.05%
6

 
569

2.11%
12

1.94%
11

4.75%
27

5.28%
30

10.92%
62

7.57%
43

19.54%
111

24.82%
141

13.38%
76

8.45%
48

1.23%
7

 
568

1 2 3 4 5 6 7 8 9 10

N/A

The winery had
a history

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

 1 2 3 4 5 6 7 8 9 10 N/A TOTAL

I knew the
region and
I like the
style of
wine it’s
known for

The
wineries I
wanted to
visit were
close to
each other
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2.12%
12

2.12%
12

4.06%
23

3.53%
20

11.84%
67

8.66%
49

9.36%
53

22.26%
126

14.84%
84

18.73%
106

2.47%
14

 
566

3.89%
22

3.01%
17

6.73%
38

5.66%
32

11.33%
64

6.19%
35

6.02%
34

12.92%
73

10.44%
59

26.19%
148

7.61%
43

 
565

4.76%
27

4.41%
25

7.58%
43

5.64%
32

13.76%
78

9.17%
52

15.17%
86

20.99%
119

9.17%
52

8.11%
46

1.23%
7

 
567

2.11%
12

1.05%
6

0.70%
4

1.41%
8

7.21%
41

5.98%
34

12.30%
70

21.62%
123

20.39%
116

25.48%
145

1.76%
10

 
569

3.18%
18

2.65%
15

4.24%
24

4.06%
23

11.66%
66

10.42%
59

14.84%
84

19.61%
111

13.78%
78

13.60%
77

1.94%
11

 
566

3.51%
20

2.64%
15

2.99%
17

3.69%
21

10.54%
60

10.90%
62

15.11%
86

18.80%
107

13.53%
77

16.34%
93

1.93%
11

 
569

1.41%
8

2.28%
13

2.46%
14

3.69%
21

8.26%
47

6.50%
37

11.60%
66

24.78%
141

17.40%
99

19.68%
112

1.93%
11

 
569

2.82%
16

2.65%
15

3.35%
19

4.41%
25

8.11%
46

8.29%
47

14.11%
80

22.75%
129

14.64%
83

16.05%
91

2.82%
16

 
567

The
wineries I
wanted to
visit were
no more
than 30
minutes
apart

The
wineries I
wanted to
visit were
no more
than 45
minutes
apart

There
were other
activities to
do / places
to visit
near the
wineries

It was
easy to
find out
when the
cellar
doors were
open

It was
easy to
find out
what wines
were
available
at the
cellar door

It was
easy to
find out the
prices of
the wines
at the
cellar door

If they had
food, it
was easy
to find out
what sort
of food
they had

If they had
food, it
was easy
to find out
the price
range of
the food
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21.52%
122

4.41%
25

3.53%
20

3.00%
17

8.29%
47

4.23%
24

5.82%
33

7.94%
45

5.11%
29

8.99%
51

27.16%
154

 
567

23.28%
132

4.59%
26

5.11%
29

3.35%
19

10.23%
58

5.11%
29

4.94%
28

5.82%
33

3.70%
21

5.82%
33

28.04%
159

 
567

31.22%
177

5.64%
32

4.94%
28

4.23%
24

7.23%
41

3.35%
19

3.53%
20

5.82%
33

2.47%
14

3.17%
18

28.40%
161

 
567

7.92%
45

4.23%
24

2.46%
14

4.93%
28

10.74%
61

9.33%
53

14.96%
85

20.77%
118

10.04%
57

8.63%
49

5.99%
34

 
568

7.58%
43

3.70%
21

2.29%
13

4.59%
26

10.58%
60

9.88%
56

15.70%
89

19.93%
113

10.41%
59

7.76%
44

7.58%
43

 
567

5.11%
29

4.76%
27

5.11%
29

4.76%
27

17.28%
98

12.17%
69

16.93%
96

16.23%
92

6.53%
37

7.05%
40

4.06%
23

 
567

It was
easy to
find out if
kids were
welcome

It was
easy to
find out if
there were
things for
kids to do

It was
easy to
find out if
dogs were
welcome

They had
good
reviews for
their wine
on Google
/ Facebook
/
Instagram
/ App

They had
good
reviews for
their food
on Google
/ Facebook
/
Instagram
/ App

The winery
had a
history
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Q16 Thinking about the past five times you visited a winery or wine
region, what resources did you use to research where you would go?

Please tick all that apply.
Answered: 570 Skipped: 78

Googled the
region

Googled the
name of a wi...

Googled the
style of win...

Wine magazines

E-newsletters

The region's
tourism website

Another
website abou...

Individual
winery websites

Tourism App
such as...

Wine App

Food App such
as Urban Spoon

Facebook pages
about the...

Instagram
pages about ...

Individual
winery Faceb...

Individual
winery...

Facebook /
Instragram...

Google reviews
about...

Facebook /
Instagram...
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68.60% 391

42.28% 241

10.70% 61

14.56% 83

8.60% 49

42.81% 244

11.40% 65

41.75% 238

20.00% 114

6.32% 36

9.12% 52

21.58% 123

11.58% 66

28.07% 160

13.68% 78

9.47% 54

12.28% 70

12.98% 74

4.91% 28

41.05% 234

8.25% 47

8.60% 49

Total Respondents: 570  

Instagram...

Reviews on
tourism Apps...

Recommendations
from people ...

Recommendations
from a regio...

Other (please
let us know)

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES

Googled the region

Googled the name of a wine brand / winery I knew

Googled the style of wine I like

Wine magazines

E-newsletters

The region's tourism website

Another website about the region

Individual winery websites

Tourism App such as TripAdviser

Wine App

Food App such as Urban Spoon

Facebook pages about the region

Instagram pages about the region

Individual winery Facebook page

Individual winery Instagram page

Facebook / Instragram advertisement in my feed

Google reviews about individual wineries

Facebook / Instagram reviews about individual wineries

Reviews on tourism Apps about individual wineries

Recommendations from people in the region

Recommendations from a regional tour operator

Other (please let us know)
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Q17 Thinking about the tools you used to research where to go and what
to do, how important were the following to you, on a scale of 1 to 10
where '10' is 'extremely important', and '1' is 'not at all important'?

Answered: 570 Skipped: 78

The website
was mobile...

The maps were
up to date...
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The maps were
up to date...

The maps
displayed...
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The website
helped me pl...

The website
listed trail...
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The website
listed local...

The website
listed place...

32 / 70

Visiting a winery SurveyMonkey



The website
allowed me t...

The website
allowed me t...
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The website
allowed me t...

The website
allowed me t...
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The website
listed deals

The website
listed award...
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2.48%
14

1.77%
10

2.30%
13

2.12%
12

6.37%
36

6.02%
34

11.15%
63

22.83%
129

15.40%
87

29.56%
167

 
565

1 2 3 4 5 6 7 8 9 10

The website
connected me...

The website
connected me...

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

 1 2 3 4 5 6 7 8 9 10 TOTAL

The website was
mobile friendly
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2.47%
14

1.59%
9

1.59%
9

1.94%
11

7.58%
43

8.47%
48

12.35%
70

20.99%
119

16.05%
91

26.98%
153

 
567

3.39%
19

1.61%
9

1.96%
11

2.68%
15

10.00%
56

8.04%
45

13.04%
73

19.64%
110

14.29%
80

25.36%
142

 
560

2.13%
12

1.95%
11

3.91%
22

3.91%
22

10.12%
57

11.19%
63

15.63%
88

22.38%
126

11.72%
66

17.05%
96

 
563

4.06%
23

3.36%
19

4.77%
27

4.06%
23

15.90%
90

8.48%
48

16.96%
96

17.31%
98

10.78%
61

14.31%
81

 
566

3.55%
20

2.48%
14

3.90%
22

4.96%
28

14.72%
83

13.48%
76

14.89%
84

20.57%
116

9.40%
53

12.06%
68

 
564

2.65%
15

1.76%
10

2.82%
16

4.23%
24

9.52%
54

11.29%
64

19.22%
109

22.57%
128

10.93%
62

14.99%
85

 
567

3.01%
17

1.06%
6

1.77%
10

4.96%
28

11.88%
67

12.23%
69

17.38%
98

23.40%
132

11.17%
63

13.12%
74

 
564

6.41%
36

5.52%
31

8.36%
47

7.47%
42

13.35%
75

10.68%
60

11.39%
64

15.48%
87

8.72%
49

12.63%
71

 
562

3.53%
20

3.71%
21

3.89%
22

4.59%
26

10.60%
60

10.60%
60

12.37%
70

21.55%
122

10.60%
60

18.55%
105

 
566

5.31%
30

2.12%
12

4.07%
23

5.49%
31

14.16%
80

11.68%
66

16.64%
94

20.35%
115

8.50%
48

11.68%
66

 
565

3.73%
21

2.66%
15

3.91%
22

5.33%
30

14.03%
79

11.90%
67

17.58%
99

20.07%
113

7.82%
44

12.97%
73

 
563

3.21%
18

2.86%
16

4.64%
26

5.36%
30

13.75%
77

9.64%
54

15.36%
86

19.11%
107

11.79%
66

14.29%
80

 
560

4.26%
24

2.13%
12

3.73%
21

3.91%
22

10.30%
58

11.90%
67

17.23%
97

21.31%
120

11.55%
65

13.68%
77

 
563

17.86%
100

9.11%
51

9.11%
51

11.25%
63

16.79%
94

11.61%
65

8.21%
46

7.68%
43

2.68%
15

5.71%
32

 
560

15.86%
89

8.38%
47

7.66%
43

9.09%
51

16.76%
94

11.23%
63

9.45%
53

8.73%
49

4.63%
26

8.20%
46

 
561

The maps were up
to date within six
months

The maps were up
to date within 12
months

The maps displayed
places of interest

The website helped
me plan my trip

The website listed
trails and
experiences

The website listed
local events to do
during my visit

The website listed
places of interest
during my visit

The website allowed
me to search for
accommodation

The website allowed
me to search for
food

The website allowed
me to search for
wine varietals

The website allowed
me to search for
local events

The website listed
deals

The website listed
award winning
wineries

The website
connected me to tour
operators

The website
connected me to
transport resources
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Q18 Thinking about when you visit a cellar door, how important are the
following to you at the cellar door, on a scale of 1 to 10 where '10' is

'extremely important', and '1' is 'not at all important'?
Answered: 526 Skipped: 122

I am greeted
with eye...

I am greeted
with eye...
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I’m greeted
with eye...

I am welcomed
by voice as...
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I am welcomed
by voice as...

I am welcomed
by voice wit...
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It is clear
where I’m me...

The area set
aside for...
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The wines for
tasting are...

All of their
wines are...
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They have a
wine I can...

They have a
wine I can b...
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Tasting notes
are displaye...

Tasting notes
are easy to...
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The person
serving the...

The person
serving the...
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The person
serving the...

The person
serving the...

46 / 70

Visiting a winery SurveyMonkey



The person
serving the...

The person
serving the...

The person
serving the...
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The person
serving the...

I am offered
complementar...
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It is easy to
get to the...

There is
something...

49 / 70

Visiting a winery SurveyMonkey



The cellar
door is clean

The cellar
door is...
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There are
brochures ab...

There are
brochures ab...
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The cellar
door offers...

The cellar
door offers...
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I can view
where the wi...

I can view and
walk near th...
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1 2 3 4 5 6 7 8 9 10

 1 2 3 4 5 6 7 8 9 10 TOTAL

I am greeted with eye
contact as soon as I
walk in

I am greeted with eye
contact as soon as I’m
at the counter

I’m greeted with eye
contact within 1
minute of reaching the
counter

I am welcomed by
voice as soon as I
walk in

I am welcomed by
voice as soon as I
reach the counter

I am welcomed by
voice within 1 minute
of reaching the
counter

It is clear where I’m
meant to go to do a
tasting

The area set aside for
tasting is uncluttered
and clean

The wines for tasting
are presented in a
clear manner

All of their wines are
available for tasting

They have a wine I
can taste that isn’t
available anywhere
else

They have a wine I
can buy that isn’t
available anywhere
else

Tasting notes are
displayed with the
wine

Tasting notes are
easy to read and
understand

The person serving
the wine is well
presented
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The person serving
the wine smiles and is
welcoming

The person serving
the wine treats me like
a guest

The person serving
the wine is
knowledgeable about
the wine, including the
seasonal
characteristics

The person serving
the wine is
knowledgeable about
the region

The person serving
the wine tries to
understand what I like
and makes
suggestions

The person serving
the wine tries to
understand our
journey plan and
makes suggestions

The person serving
the wine teaches me
something I didn’t
already know

I am offered
complementary food
with the wine, such as
plain biscuits or
cheese

It is easy to get to the
counter to be served

There is something
(dedicated space,
activity) for the kids to
do

The cellar door is
clean

The cellar door is
visually inspiring

There are brochures
about the winery at
the cellar door

There are brochures
about the region at
the cellar door

The cellar door offers
other regional
produce for tasting
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The cellar door offers
other regional
produce for sale

I can view where the
wine in made

I can view and walk
near the vines
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Q19 Thinking about the last couple of times you purchased wine from a
cellar door, what was important to you at the time of purchase, on a scale

of 1 to 10 where '10' is 'extremely important', and '1' is 'not at all
important'?

Answered: 511 Skipped: 137

Freight is
offered at n...

Freight is
offered at n...
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Freight is
offered at n...

58 / 70

Visiting a winery SurveyMonkey



Freight is
offered at n...

A range of
credit cards...
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Discounts are
offered for...

Discounts are
offered for...
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1 2 3 4 5 6 7 8 9 10

N/A

There are end
of line and ...

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

 1 2 3 4 5 6 7 8 9 10 N/A TOTAL

Freight is
offered at
no more
than 15%
of the
value of
wine for
purchases
of 3 bottles
or more

Freight is
offered at
no more
than 15%
of the
value of
wine for
purchases
of 6 bottles
or more

Freight is
offered at
no more
than 20%
of the
value of
wine for
purchases
of 3 bottles
or more
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510

Freight is
offered at
no more
than 20%
of the
value of
wine for
purchases
of 6 bottles
or more

A range of
credit
cards are
accepted

Discounts
are offered
for
purchases
of mixed
half dozen
bottles

Discounts
are offered
for
purchases
of mixed
dozen
bottles

There are
end of line
and / or
cleanskin
bottles
available
for
purchase
at a
discount
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Q20 Thinking about a time when you didn't purchase any wine from a
cellar door, what was important to you in determining whether you would
recommend the cellar door to someone else, on a scale of 1 to 10 where

'10' is 'extremely important', and '1' is 'not at all important'?
Answered: 511 Skipped: 137

I had paid a
tasting fee ...

I hadn’t paid
a tasting fe...
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The person
serving the...
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The person
serving the...

The person
serving the...
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The person
serving the...

The person
serving the...
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1 2 3 4 5 6 7 8 9 10

N/A

The person
serving the...

The person
serving the...

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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N/A

 1 2 3 4 5 6 7 8 9 10 N/A TOTAL

I had paid a
tasting fee
and had
tasted a good
selection of
wines

I hadn’t paid a
tasting fee
and had
tasted a good
selection of
wines

The person
serving the
wine tried to
understand
the wine style
I liked

The person
serving the
wine did not
judge me on
the wine style
I liked and
didn’t like

The person
serving the
wine
recommended
me other
cellar doors

The person
serving the
wine
recommended
me places to
eat

The person
serving the
wine
recommended
me other
places to visit

The person
serving the
wine offered
me a
brochure or
tasting notes
to take away

The person
serving the
wine wished
me well on my
journey
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40.20% 197

57.55% 282

12.45% 61

23.47% 115

42.45% 208

10.20% 50

Q21 When visiting or leaving the cellar door, it is usual for you to ...?
Please tick all that apply.

Answered: 490 Skipped: 158

Total Respondents: 490  

'Check in' on
your persona...

Post a photo
or comments ...

Post a photo
or comments ...

Give feedback
about the...

Sign up to
their...

Other (please
let us know)

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES

'Check in' on your personal social media

Post a photo or comments on your personal social media

Post a photo or comments on the cellar door's social media

Give feedback about the cellar door on social media / Google / relevant App

Sign up to their newsletter

Other (please let us know)
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99.79% 478

0.00% 0

97.49% 467

11.90% 57

97.08% 465

97.91% 469

98.33% 471

92.69% 444

97.91% 469

90.19% 432

Q22 Thank you again for helping us improve your next visit to our region.
If you would like to go into the draw to win a dozen bottles of wine, please

provide your contact details.
Answered: 479 Skipped: 169

ANSWER CHOICES RESPONSES

Name

Company

Address

Address 2

City/Town

State/Province

ZIP/Postal Code

Country

Email Address

Phone Number

70 / 70

Visiting a winery SurveyMonkey


	Q1 What is your age?
	Q2 What is your gender?
	Q3 Which of the following best describes your current occupation?
	Q4 If you live in Australia, what is your postcode? If you do not live in Australia, please let us know what country you live in.
	Q5 If you have children, what is there age range?
	Q6 In the past 12 months, how many times have you visited a cellar door at a winery?
	Q7 In the past 2 years, how many times have you visited a cellar door at a winery?
	Q8 In one day, how many wineries do you normally visit?
	Q9 If you were to visit more than one winery in a day, in which order would you select the wineries to visit?
	Q10 In the past 12 months, how many bottles of wine have you purchased from a cellar door?
	Q11 What Victorian wine regions have you heard of before?
	Q12 What Victorian wine regions have you visited before?
	Q13 Thinking about the past five times you visited a winery, which did you choose first in most instances?
	Q14 Do you prefer to plan the entire trip, or leave some of the trip in the region for discovery?
	Q15 Thinking about the past five times you visited a winery / winery region, how important were the following to you, on a scale of 1 to 10 where '10' is 'extremely important', and '1' is 'not at all important'?
	Q16 Thinking about the past five times you visited a winery or wine region, what resources did you use to research where you would go? Please tick all that apply.
	Q17 Thinking about the tools you used to research where to go and what to do, how important were the following to you, on a scale of 1 to 10 where '10' is 'extremely important', and '1' is 'not at all important'?
	Q18 Thinking about when you visit a cellar door, how important are the following to you at the cellar door, on a scale of 1 to 10 where '10' is 'extremely important', and '1' is 'not at all important'?
	Q19 Thinking about the last couple of times you purchased wine from a cellar door, what was important to you at the time of purchase, on a scale of 1 to 10 where '10' is 'extremely important', and '1' is 'not at all important'?
	Q20 Thinking about a time when you didn't purchase any wine from a cellar door, what was important to you in determining whether you would recommend the cellar door to someone else, on a scale of 1 to 10 where '10' is 'extremely important', and '1' is 'not at all important'?
	Q21 When visiting or leaving the cellar door, it is usual for you to ...? Please tick all that apply.
	Q22 Thank you again for helping us improve your next visit to our region. If you would like to go into the draw to win a dozen bottles of wine, please provide your contact details.

